Energy North Natural Gas, Inc. dib/a KeySpan Energy Delivery New England

Quarterly Report
Residential Low | Assi: Program (RLIAP)
2008-09 Discounted 60%
Y
Actual/
Projected QOriginat
Nov-08 Dec-08 Jan-09 Feb-03 Mar-09 Apr-09 May-09 Jun-09 Jul-08 Aug-08 Sep-038 Oct-69 Total To Date (3} Projection (4) Variance
Customer Count {1)
Actual Actual Actual Actual Actual Actual Actual Actual Actual Actual Actual Projected

Actual/ Projected No, of Customers Average

LIHEAP - 2,843 4,113 5,007 5,319 6,135 6,192 6,360 6,361 6,359 6,355 6,282 5111 5,275 165

Non-LIMEAP 124 101 87 87 97 101 108 106 110 119 126 78 104 78 -26

Total (@} 124 2,944 4,200 5,094 5,416 6,236 6,298 6,466 6,471 6,478 6,481 6,360 5214 5,353 138
RLIAP Recoveries
Actual f Projected

Therm Sales 11,187,007 18,598,266 25,318,403 24,875,002 20,225,133 15,002,951 8,821,087 6,261,480 5,404,020 4,760,778 4,739,987 5,982,070 151,177,185 154,702,063 3,524,878

RLIAP Rate Per Therm $ 0.0060 3 0.0073 3 0.0073 % 0.0073 8 0.0073 _$ 00073 $ 00073 § 00073 8 00073 § 0.0073 § 00073 & 0.0073 8 0.0073 & 0.0073

Total $ 67094 3 135775 § 184824 § 181588 § 147643 $ 109522 §$ 64394 § 45708 § 35449 $§ 34754 § 34,602 3 43875 $ 1089228 § 1134644 $ 45,416
Program Costs
Actual & Projected Costs

T $ - % - 3 - $ B $ - 8 - $ - $ - $ - 3 - 3 - $ - $ - $ - $ -

Admin. 0 0 8,650 8,650

Education [ 0 0 0

Prior Period Ending Balance (c) (326,147} (326,147) (207,795) 118,352

Other {incl. Reporting Casts) (d) (1,175) (1.301) (1,228) (1,030) (981) (750} (606) (446) (351) (273} (202) (135) (8,478) (11,779) (3,301)

Discounts LIMEAP 0 65,209 209,555 241,586 170,584 203,147 118,091 94,276 69,053 58,870 54,222 76,033 1,361,724 1,325,962 (35,763)

Discounts Non-LIHEAP 4,354 2,317 4,433 4,198 3,111 3,344 2,022 1,571 1,194 1,122 1,075 944 29,685 19,607 (10,078)

Total Costs (e) $  (322,968) % 66225 $ 212,759 $ 244754 $ 172713 $§ 205741 $ 119507 $ 95401 § 69836 $ 60819 § 55096 $ 76842 $ 1056784 $ 1134644 § 77,859
Avg Monthly Residential Customer Bill ~_$ 100.76 3 13456 $ 17483 $ 202.56 $ 18525 § 14343 § 6682 § 4647 $ 3091 8§ 2893 3 28.73 § 56.74 § 1.200.00 § 155172 § 351.73
Avg Monthly Residential Low income
Customer Bilt $ 84.52 3% 113.70 _$ 148.36 $ 17325 3§ 156.89 § 118.71 8§ 4980 § 33.18 8 19.83 §$ 18.07 8§ 17.86 4464 § 97883 § 1,30036 § 321.53
Avg Monthiy RLIAP Customer Discount _$ 16.24 3 2086 § 26.47 3 2831 § 2836 $ 2471 & 17.02 ¢ 1329 8 11.08 § 1085 % 1087 § 1210 § 22117 & 25137 § 30.20
Avg Monthly RUAP Customer Discount
as a % to Avg Monthly Residential
Customer Bitl 16% 16% 15% 14% 15% 17% 25% 29% 36% 38% 38% 21% 18% 16%
Gross Monthly Revenues (2} $ 16,694,744 $25596,812 $31,287,681 $24,295727 $21,009,420 $11,269.540 $ 13,854,305 $5,556675 $ 4,523493 $3,567,038 $ 3,913,984 $ 9,867,123 $ 171,436,542 § 180,343,869 $ 8,907,327
Total Costs as a percent of Gross
Monthly Revenues -1.93% 0.26% 0.68% 1.01% 0.82% 1.83% 0.86% 1.72% 1.55% 1.71% 1.41% 0.78% 0.62% 0.64%

(1) Please specify deferred costs incurred prior to November by cost component, Note: the effective date for RLIAP discounts is November 1, 2005; hence, there should no RLIAP discounts prior to November 1, 2005,

(2) Gross Monthly Revenues reflects Account Number 1501, Operating Revenues - Gas, as recorded on Table 40, Income Statement in the Annual Report.
(3} This column represents actual data for the manths in which such data is i plus proj data for the ining months in the 12-month program year.
{4} See RLIAP Prajection on page 112 of the 2008-09 Cost of Gas Filing, DG 08-108, filed on October 17, 2008

(@)} The actual number of customers pravided for this report are the number of registered customers as of the end of the month.
Actual administrative costs consists of bill inserts and advertising

{c) The Prior Year 2007-08 Account 175,39 under/(over) ending balance.

(d) Account 175.38 monthly Interest on under/(over) balance,

(e) The total discount is calcul;

Y idenital Low AP Discount cost 2008-2008 4th Qtr.xis/Quarterly Repart

from the actual i ial Low Income R-4 bills for the month, The discount by LIHEAP and Non-LIHEAP are prorated by the number of customers listed above.



